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TRAINING
S OCIAL MEDIA 

Ideas, examples, recommendations 
and exploring the point & purpose of social media

FOR CHURCHES
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SOCIAL MEDIA IMPACT
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ABOUT

@s t lm a ids t one

@s t lm a ids t one

@s t lm a ids t one

Churc h
Soc ia l 
Me d ia



7 9 %  o f  t h e  t o t a l  UK p o p u la t io n  
a r e  o n  s o c ia l  m e d ia

“ in  t h e  w o r ld , n o t  o f  t h e  w o r ld ”

“ T h e r e f o r e  g o  a n d  
m a k e  d i s c i p l e s  o f  
a l l  n a t i o n s ,  
b a p t i s i n g  t h e m  i n  
t h e  n a m e  o f  t h e  
F a t h e r  a n d  o f  t h e  
S o n  a n d  o f  t h e  
H o l y  S p i r i t ”

WHY S OCIAL MEDIA?
Gre a t  

Com m is s ion
Ma t t he w  

28 :19



STATS

WHY S OCIAL MEDIA?

35 m illion  us e rs  on  Ins t a gra m  in  t he  UK
Mos t  b e t w e e n  25- 34

Young a du lt s  (18 - 24 ) s p e nd  t he  m os t  t im e  on line  -  
a ve ra ge  6h rs  a  d a y. (33% of t he ir  d a y)

The  a m oun t  of t im e  t he  a ve ra ge  p e rs on  s p e nd s  in  
c hurc h  e ve ry w e e k

Why c a re  a b ou t  num b e rs ?  Be c a us e  e a c h  one , e a c h  in t e ra c t ion  is  a  
p e rs on  you  c ou ld  re a c h  for  t he  gos p e l



WHY S OCIAL MEDIA?
It ’s  Fre e !

Lot s  of p e op le  a re  on  s oc ia l m e d ia

Op e nne s s  t o  t he  gos p e l in  t he  UK ge ne ra lly

Dis c ip le s h ip  d uring t he  w e e k  

Ac c e s s ib ilit y t o  c hurc h  /  gos p e l



YOUR VOICE 
• Wh o  a r e  y o u  a s  a  c o m m u n it y ?
• Wh a t  is  y o u r  US P ?
• Wh y  w o u l d  p e o p l e  c o m e  t o  y o u r  c h u r c h ?
• WHAT DO YOU NOTICE & WHAT CAN YOU NAME a b o u t  b e in g  

y o u r  c o m m u n it y ?  Wh e r e  is  t h e  Kin g d o m  b r e a k in g  in ?
• Wh a t  a r e  t h e  s t o r ie s  y o u  c a n  t e l l ?  
• No t  ju s t  a  p l a t f o r m  t o  a d v e r t is e
• Co m b o  o f  p o s t s  t h a t  a r e  p a s t ,  p r e s e n t ,  f u t u r e ,  in t e r a c t iv e ,  

c r e a t iv e
• Be  c o n s is t e n t



FACEBOOK

TIKTOK / X / YOUTUBE SHORTS

Very popular, particularly with those 
a little older. Can add links from 

websites/blogs etc easily.

WHICH S OCIAL MEDIA?
INSTAGRAM

WEBSITE & A CHURCH NEAR YOU

V i s u a l  c o n t e n t ,  v i d e o s  d o  r e a l l y  w e l l .  
T h e r e ’s  a n  i n b u i l d  v i d e o  e d i t o r .  G o o d  

v i s u a l  c o n t e n t  r e a l l y  i m p o r t a n t .
F o r  l i n k s  -  u s e  l i n k t r e e  o r  s i m i l a r

H a v i n g  a  c l e a r  w e b s i t e  r e a l l y  
i m p o r t a n t .  O u t s o u r c e  w i t h  b u d g e t  i f  

y o u  c a n .  U s e  w o r d p r e s s  o r  a  
p l a t f o r m  y o u  c a n  u p d a t e  y o u r s e l f

I s  i t  w o r t h  i t ?
I f  s o  -  c a n  y o u  o u t s o u r c e  s o m e o n e  

t o  d o  i t ?

Li v e s t r e a m i n g  d o n e  w e l l  i s  e x c e l l e n t



INSTA & FACEBOOK LINK UP

SCHEDULING POSTS

TOP  TIP S  
CHOOSE GOOD HANDLE 

PLAN FOR PEOPLE TO HELP

FOLLOW OTHER CHURCHES

GIVE IT A GO

BE ACCESSIBLE

GET PHOTO PERMISSION

REPEAT THE BEST POSTS

REGULAR POSTING

FOLLOW OTHER CHURCHES

GIVE IT A GO



AP P S
TO HELP

CANVA

free for charities -  excellent tool for 
design/professional looking content.

PHOTO EDITING

I personally use Lightroom Photoshop 
(hangup from being a photographer. you 
can use canva. Helps to be consistent

BUSINESS FACEBOOK SCHEDULE

Invaluable free tool for planning social 
media schedule which you can do across 
Facebook and Instagram.

GOOGLE DRIVE?

How to store files across the team -  what 
works with you?



P LANNING
& P REP

Sche d ule  p os t s
w he re  p os s ib le

Com m is s ion
p hot ogra p he rs

Re fle c t  b a ck -  w ha t
d id  w e ll?  Wha t  

ca n  you  re p e a t ?

p la n  p os t s  for a  
m ont h / w e e k.
plan coverage

Follow  p e op le  -  re fle c t  
on  w ha t  you  ca n  le a rn

& Re s e a rch

Don’t  t a ke  
offe nce !

St a y ca lm  :)

us e  b ra nd  
colours / s t yle s  
w he re  p os s ib le

Re gu la r p os t ing 
(b u t  not  t oo  

m uch)
le a rn  a lgorit hm



Wh a t  e ls e  c o u ld  S o c ia l  m e d ia  
b e ?  Re a c h  t h e  u n r e a c h e d , 
c r e a t e  c o n ve r s a t io n ,  e t c .

IS IT JUST GLORIFIED NOTICEBOARD?

NOTICING & NAMING

w e  n e e d  t o  b e  p e o p le  o f  
e n c o u r a ge m e n t

S OCIAL MEDIA IMP ACT
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